FAME LIFESTYLE MANAGEMENT CONCIERGE DUBAI ARTICLE FEATURE ON VIP SHOPPING EXPERIENCE

“We have early access 1o new arriv-

als from our clients’ favourite designer

Responding to the increasing demand for a VIP experience,
a host of prestigious stores and lifestyle consultancies now offer a Biirbiceo bag: We ciisalss oy orrbehalf
range of tailored personal shopping packages in Dubai of clients who might not have time and

can offer shopping from a private room

brands to find for example just the right

if preferred. From a chauffeur-driven
limousine to after-hours shopping for
clients, there 1s no experience we can’t
deliver,” says Kenny Onilogbo, chief
concicrge specialist at Fame Lifestyle.

Established in 2007 with a team of
around 50 personal and luxury shop-
pers, the company goes the extra mile
for 1ts clients also arranging gourmet
dining, spa trcatments, styling scrvices
and city tours.

“During the initual consultation, we
meet with the client to discuss their pref-
crences. Qur team has a strong network
and collaborares with high-end stores and
boutiques where we can offer discounts in
some cascs to clients. Dubaiis a shoppers’
paradise and we are here to help clients
make the most of that,” says Onilogbo.

With such an incredible array of retail
choices to be made in Dubai, fashion
maven Kelly Lundberg of StyleMe Divine,
helps visitors plan their shopping sched-

ules. “Dubai offers one of the most diverse
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